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Objectives

Identify the physical, social and
cultural changes in Karlín

Understand how Karlín is perceived

1

2

3 Find out how Karlín is used by young
international employees 
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Introduction to the 
pilot case study: Karlín

▪ Increase of socioeconomic status and
number of foreigners.

▪ From industrial working-class district
into a modern and business part of
Prague.

▪ New construction of office buildings
and residential projects started.

▪ The flood of 2002 highly affected the
area. Demolition of buildings and
reallocation of the Roma population.

▪ From military training ground → planned
suburbs → a stigmatised industrial
neighbourhood with high concentration of
Roma population.

▪ Close to the city centre situated on the
Vltava river embankment, in Prague 8
district.

(OUŘEDNÍČEK et. al, 2020)

(ILÍK and OUŘEDNÍČEK, 2007)
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“Today it (Karlín) is a 
vibrant part of the 

metropolis, attracting 
especially the young 
and hip. Locals and 

visitors head here for 
the trendy cafés and 

bistros, but also for the 
cultural venues 

informer factory halls.”
Source: https://www.prague.eu/en/articles/karlin-from-rags-to-

riches-13854

“Prague’s hippest 
hood”

Source: 
https://travel.nine.com.au/destinations/insi

ders-guide-to-karlin-pragues-hippest-
neighbourhood/593c77fc-aab4-4c16-b4ae-

b0872820f698. 

Media Discourse

“Old-timers saunter with 
their dogs while 

multinational office 
workers grab Vietnamese 
sandwiches or Georgian 

khachapuri before 
dashing back to gleaming 

converted factories.”
Source: https://www.timeout.com/things-to-

do/coolest-streets-in-the-world

https://www.prague.eu/en/articles/karlin-from-rags-to-riches-13854
https://travel.nine.com.au/destinations/insiders-guide-to-karlin-pragues-hippest-neighbourhood/593c77fc-aab4-4c16-b4ae-b0872820f698
https://www.timeout.com/things-to-do/coolest-streets-in-the-world


Urban 
transformation 
processes

Gentrification

Internationalization

Commercialization

Reurbanisation

Regeneration

…

Hipsterfication?!

- Social Mix?

- Trickle down effect?

- Ignoring:
• Already existing social mix

• - (in)direct displacement

• - Cause of poverty at the first 
place, not the symptom

• - Conditions and resources of 
reproduction of the poor

Source: https://www.economist.com/united-states/2015/02/19/bring-on-the-hipsters



Hipster indicators

1. Design

2. International

3. Services

4. Environmentalism

5. Technology

6. Appearance

7. Cultural style

Place

1. Design

2. International

3. Environmentalism

4. Technology

5. Appearance

6. Cultural style

7. Items

People

1. Type of events

2. International

3. Environmentalism

4. Design

5. Content

6. Facility

Activities

https://cdn.xsd.cz/resize/2530bd89979d35a0acb2e8e6ab10a220_extract=204
,0,1960,1102_resize=1020,574_.jpg?hash=359ac5be87465afacff97941bd0ae75
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Karlín-statistical data

▪ Foreigner population tripled from
2008-2020

(OUŘEDNÍČEK et. al, 2020)

▪ Land value varies from 4,000 CZK to
35, 000 CZK

▪ High concentration of Slovaks,
Russians and Ukrainians but most of
the EU citizens are undeclared.

▪ The lowest price has almost doubled
in 12 years while the highest has been
stable through years.



Field survey methodology - 2021

1 ArcCollector tool from ArcGIS online

▪ Using the ESRI ArcCollector app
to collect and register the data
directly online with exact
location.



Field survey methodology - 2021

Detailed description based on the indicators2
• Division of indicators in:

• Place

• People

• Activities

• Analysis of each location’s
website and reviews

• 85 locations selected



Field survey methodology - 2021

3 Participatory and 
ethnographic observations



Online Survey

Survey’s format

▪ Focused on understanding the 
perception of Karlín and how the 
neighbourhood is used and its 
services.

▪ Detailed field observation in the 
locality around Amazon’s offices.

▪ Distributed to young international 
employees.

▪ Different type of questions and 
accompanied with maps and photos.

Focused on the employees of Amazon 
located in a new business area in Karlín

Type of questions

▪ Nationality and time working in 
Karlín.

▪ Food preferences, places they 
frequent and characteristic of 
service, usage of the 
neighbourhood at different times.

▪ Opinion on Karlín in general, and 
its urban features, socio-cultural 
aspects and development.



• One of the  biggest 
companies in Karlín

• Large number of employees 
and internationals

• Situated on a newly 
developed business area 
(ex-industrial area) close to 
the Invalidovna housing 
estate

• Pilot case study 

• We plan to include in total 3 
companies covering all the 
parts of Karlín  

Why Amazon?
One of the  biggest companies in Karlín.

Large number of young employees and 
internationals.

Situated on a newly developed business area (ex-
industrial area).

Pilot case study - We plan to include in total 3 
companies covering all parts of Karlín.



Land Use



Hipster Matrix



Field survey: 2018-2021 comparison
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▪ In 2018 hipster locations were mainly situated
along Sokolovská street and the old Karlín
area.

▪ In 2021 the hipster locations are more spread
in the area without specific concentrations.

▪ In 2021 there is an increase of places with
hipster characteristics around the area. This
can be related with the new business areas.

▪ In 2018 and 2021 we have seen a correlation
between the 3 indicators. Internationalization
and design, personal style and diversity of the
offer, play an important role too.

▪ From 2018 to 2021 there is an increase of
activities with hipster characteristics.

Results
From the Field Survey



▪ 32 responses

▪ 70% goes out for lunch regularly (around the office building, 
but also beyond). Less than 50% for dinner (in whole Karlín) 

▪ Quality is the main criterion, but also diversity of the offer, 
design, and atmosphere

▪ The majority is going out in Karlín, mainly to Kasárna Karlín 
and Přístav 18600, or just to take a walk, a beer, or a coffee.

▪ The majority acknowledge that Karlín is continuously 
changing and developing; hipsterish; attractive; alternative; 
cool; has diverse offers of place and activities.

▪ 27 respondents agree that Karlín is suitable for the 
international community to seek work; 23-that it is a 
multicultural neighborhood; 23-Karlin has many hip, stylish, 
retro and cool cafes and restaurants; 17 –In Karlín there are 
many place with particular industrial, minimalist or vintage 
design, and has many places with vegan, vegetarian, 
organic, artisanal food and craft beverages

Results
From the Online Survey



Conclusions

▪ There is a growth of hipster locations in Karlín.

▪ The area along the river is currently under

development however, according to their plans it

might attract hipster(ish) activities and people.

▪ The area of Invalidovna and Pernerova have a

growing presence of hipster locations in 2021.

▪ Design, quality, and diversity of the offer seems to

play a big role in the popularization of the areas and

especially the attraction of international people.

▪ The general perception about Karlín is that it is a

dynamic and vibrant neighbourhood with many

cool, hipster and alternative places. Also, it is

getting more attractive for the international

community to spend their free time and to seek

work.



Next?

Next:

Is hipsterfication a trend? Top-down or bottom up?
Planned? Advocated? Incentivised? If so, by who?

What are the indicators and practices of acceptance, 
negotiation and rejection of these 
cultural/consumptional changes?

→ semi-structured interviews with locals and 
businesses, policy document analysis…
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